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Frequent viewing of foreign language content up

24% in English-speaking markets in four years

London, 29th July 2024: A new report from Ampere Analysis highlights the growing
demand for foreign language content in English-speaking markets. The number of
consumers reporting they often watch international content has increased by nearly a
quarter over the last four years. This is positive news for streamers, as a rise in
consumer willingness to watch international content allows them to commission more
cost-efficiently and still satisfy audience's appetite for new content. Furthermore,
developments in Al-driven subtitling and dubbing will make it cheaper and easier to

provide international content to consumers with an appetite for non-local content.
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Source: Ampere Consumer — Q1 2024, n=10,000 across Australia, Canada, UK and USA

Key findings

* Regular viewing of international (non-English language) TV shows and movies has
increased by 24% among 18 to 64-year-olds in the UK, USA, Australia, and Canada
in the last four years (since Q1 2020)

* 549% of Internet users in these markets claimed to watch non-English language
content “very often” or “sometimes” - up from 43% since the start of 2020. This is
despite titles from primarily Anglophone markets like the USA typically making up the
bulk of global streaming libraries

» Korean TV shows and movies have seen a 35% rise in frequent viewing in English-

speaking markets in the last four years. Frequent viewing is up from 16% of 18 to 64-
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year-olds to 22% over the last four years, with titles including Squid Game and
Parasite driving awareness of the high-quality shows and movies produced in South
Korea. Netflix in particular has increased spend on TV shows and movies produced in
South Korea

» Foreign language content is particularly popular among 18 to 34-year-olds in English-
speaking markets, with 66% of this age group regularly watching. However, growth is
strongest among older age groups, with frequent viewing increasing by more than
one-third among 45 to 64-year-olds in the last four years (up from 30% to 41%). The
move towards foreign language content consumption by older consumers reflects
growth in the adoption of streaming services, which offer greater volumes of
international content than their broadcast counterparts

* When it comes to how viewers watch foreign language content, subtitling is most
popular. More than one-quarter (28%) of people in English-speaking markets enjoy
watching this way. In comparison, just under one-fifth (19%) enjoy dubbing

* The situation in non-anglophone markets is different. While growth in interest in
foreign language content is minimal, there is already a high baseline willingness to
watch international content — with 88% of consumers regularly engaging with foreign-
language TV shows or films

* The way foreign language content is watched also differs in some markets. In France,
Germany, Italy, and Spain, there is a strong preference for dubbing, which is reflected
in the availability of dubbed content in these languages on video services

* Yet while certain markets show preferences for dubbed content, others — like the
Nordic territories and the Netherlands — have a strong preference for subtitling. This
reflects a mix of the lower historical availability of TV shows and movies dubbed into

local languages, but also — in many cases — strong English-language skills.

Annabel Yeomans, Research Manager at Ampere Analysis says: “The increased
viewing of international programming in English-speaking markets shows that as content
producers diversify production regions, viewers are ready and willing to transform their
viewing habits. This offers multiple advantages for streamers facing economic pressures.
They can investigate markets with lower production costs and focus on productions in
newer streaming markets to grow subscriptions while catering to their existing subscriber
base. Developments in Al technology for subtitling and dubbing make it easier than ever

for platforms to offer TV shows and movies on a global scale.”
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Notes to Editors:

Based on Ampere Analysis’ Q1 2024 Consumer data in Australia, Canada, Denmark, France,
Germany, ltaly, Japan, Netherlands, Poland, Spain, Sweden, Turkey, the UK and the USA.
International content refers to regularly reported viewing of Spanish, Korean, or Bollywood
content, or overseas TV shows and movies with subtitles in Australia, Canada, the UK and
USA. USA and British TV shows and movies are also included in the definition for other, non-
English speaking markets.

For more information, please contact Greenfields Communications or Ampere Analysis:
Corinna Staedel: corinna@agreenfieldscommunications.com +1 912 506 5674

Lucy Green lgreen@greenfieldscommunications.com T: 0208 778 3784/07817 698366

Roya Sanei T: 020 3848 6400 roya.sanei@ampereanalysis.com

Dan Stevenson T: 020 3848 6400/07973 157317 dan.stevenson@ampereanalysis.com

About Ampere Analysis

Founded in January 2015, Ampere Analysis is a new breed of media analyst firm. The company’s
experienced team of sector-leading industry analysts specialises in sport, games, pay and
multiscreen TV and next-generation content distribution. Our founders have more than 60 years
combined experience of providing data, forecasts and consulting to the major film studios,
telecoms and pay TV operators, technology companies, TV channel groups and investment banks.

www.ampereanalysis.com
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